
 

2025-2026 National Club Achievement Competition - Ad 2 Minnesota 

Category of Entry: Cornerstone Initiatives + Events 

Introduction 

Ad Minnesota is committed to empowering our target audience with the tools they need to thrive in their 

careers, whether that be through skill development, networking opportunities, advertising education, 

public service initiatives, or leadership roles on the Ad 2 Minnesota Board of Directors. We have 

dedicated position holders and committee members on our board of directors who are passionately driving 

key initiatives and events to fulfill this mission. Our focus areas include promoting diversity and 

multiculturalism, advancing advertising education, and fostering activism within both local and national 

advertising communities. Led by the Ad 2 Minnesota executive team, the Directors of Diversity, Equity, 

Inclusion & Belonging, Directors of Marketing Communications and Chairs of the Women’s Leadership 

Panel, we have set five goals for the 2025-2026 year, all aimed at our continued prioritization of DEIB or 

creating opportunities for advertising education and connection-building.  

Goals: 

●​ Increase the scale of Ad 2 Minnesota’s 18th annual Student Advertising Summit, by growing 

attendance and agency presence to ensure that we are able to offer additional opportunities to 

provide students and young professionals with advertising education, connections with industry 

professionals and provide an environment to inspire the next generation of advertisers. Increase 

sponsorship revenue for the Student Advertising Summit to ensure profitability on this event and 

create an opportunity to invest profits into further programming.  

●​ Continue to be a thought leader in the Twin Cities advertising industry by increasing the scope 

and reputation of our 3rd annual DEIB event to grow attendance, showcase the impact DEIB has 

on agency client work, demonstrate to agency leaders why DEIB is a business imperative and and 

partner with other DEIB leaders to support each other’s missions to elevate the voices of BIPOC 

folks in the advertising and marketing industries and Twin Cities.  

●​ Utilize our DEIB event to support BIPOC-owned small businesses 



 

●​ Continue to grow attendance and increase the scope for our marquee event, the Women’s 

Leadership Panel, to celebrate diverse, female leaders in an industry that is historically 

male-dominated and inspire the next generation of women leaders. 

Diversity & Multicultural Initiatives: 

Event 1: DEIB EVENT – Vibrant Voices: The Value of DEI 

Event Date: June 26, 2025, 5:00 - 8:30 PM 

Event Details – Ad 2 Minnesota and AdFed hosted Vibrant Voices: The Value of DEI (Ex. 1-A) at The B 

Suite (Ex. 1-B), a Black-owned coworking and event space in downtown Minneapolis. The event featured 

networking, a diverse vendor market, and discussions highlighting identity, visibility, and voice in the 

workplace. Vendors included Shop Husi, Aliya’s Collection, goodones., Massa’s Heat, SJC Body Love, 

Spark Gummies, and Himilo Youth Horizons. Vendors were also highlighted on social media (Ex. 1-C). 

The fireside chat, Let’s Talk About Us: Identity, Visibility, & Voice, featured Kyree Shockley of The Social 

Lights and was moderated by Howie Chan of The Behaviouring Company (Ex. 1-D). A second 

presentation, From Space to Story: How Creative Partnership Transformed the V3 Experience, included 

Cornel Beard, Nino Powers, and Mali Ruckner (Ex. 1-D).The event secured two Bronze sponsors at $500 

each, supported by a sponsorship packet (Ex. 1-E). 

Target Audience – The primary audience for this event was BIPOC or Queer professionals interested in 

the advertising/marketing industry (predominantly young professionals under the age of 32), 

Advertising/Marketing leaders who want to learn more about DEIB and Minority-owned small businesses 

owners. 

Event Promotion – Promotion occurred through social media, eNewsletter mentions, Eventbrite (Ex. 

1-F), and agency outreach. Speakers were featured on social media and the website, and a photographer 

captured images for post-event promotion (Ex. 1-G). 

Event Attendance – 76 total attendees.  

Event Feedback/Membership – A goal for this year was to increase attendance of this event, which we 

were able to achieve. We increased our event attendance by 43% from 2024. We were glad to see the 



 

momentum of this event taking off and are excited to build on this momentum for coming years as we aim 

to move our DEIB event to a marquee event for Ad 2 MN.  

Takeaways – Limited sponsorship contributed to a net loss of -$1,983.62 (Ex. 1-H). While profitability 

was lower than expected, increased attendance and community engagement marked this as a year of 

meaningful growth and future investment. 

Event 2: Marquee Program – Women’s Leadership Panel: When Women Win, We All Win. 

Event Date: November 19, 2025, 5:30-9:30 PM 

Event Details – For the third year, Ad 2 MN partnered with AdFed for the Women’s Leadership Panel. 

The theme When Women Win, We All Win (Ex. 2-A) was inspired by the rise of women’s sports and 

growing recognition of women’s achievements across industries. The event was hosted at Quincy Hall 

(Ex. 2-B) with catering by Crave (Ex. 2-C). The evening began with networking and a gamified 

networking activity with conversation prompts and color-coded name tags (Ex. 2-D). Jill Renslow, Chief 

Business Development & Marketing Officer at Mall of America (Ex. 2-E) moderated the panel featuring 

Taylor Marks, Marsha R. Pitts-Phillips, Allison Bakken, and Diana Quenomoen (Ex. 2-F). Additional 

activations included a photobooth and themed cocktail (Ex. 2-G). The event secured 12 sponsors through 

targeted outreach and a sponsorship packet (Ex. 2-H). 

Target Audience – The primary audience for this event was female professionals and networkers who are 

32 and under but we encouraged anyone regardless of their age and/or gender to join for the lively 

discussions. 

Event Promotion – The event promotion was conducted across social media (Ex. 2-I), eNewsletter 

mentions, Eventbrite (Ex. 2-J), Ad 2 MN's website landing page, and through sponsorship and agency 

outreach. Each speaker was featured on social media and the website to generate interest in the event. To 

capture the event's excitement, our team hired a photographer and videographer providing last memories 

of the event. 

Event Attendance – 306 total attendees confirmed  



 

Event Feedback/Membership – We once again sent out a post event survey (Ex. 2-K). We had 19 

responses, which overall had a positive sentiment. 100% of respondents said they would attend another 

Ad 2 event in the future. Respondents noted that they enjoyed the selection of panelists best. They were 

excellent local representatives with unique backgrounds making the panel one of the most engaging 

we’ve seen from this event yet.  

Takeaways – The event was successful; attendance grew year over year. Our expenses totaled at 

$24,698.37 and revenue from ticket sales & sponsorships totaled $21,965.00, putting us at a deficit of 

-$2,733.37 (Ex. 2-L). WLP continues to be well-loved and received - each year, our attendance increases 

as the scope & reputation of the event grows as well. For next year, we will take a look at sponsorship 

tiers and ticket table batches to increase ticket sale income ensuring we have a profitable 2026.  

Advertising Education - Student Advertising Summit 

Event Date – February 5, 2026, 6:00-8:00 PM & February 6, 2026, 8:30 AM - 2:00 PM  

Event Details – The 18th annual Student Advertising Summit (SAS) with this year’s theme of “Make 

Your Next Move,” (Ex. 3-A) was a two-day event aimed at fostering connections between students, young 

professionals and agencies. SAS is hosted during the internship application window for many agencies in 

Minneapolis, who use the opportunity to both recruit for internships and give back via different activities 

based on their sponsorship level. (Ex. 3-B) On Thursday February 5th, the SAS Kickoff event began at 6 

PM at Collective Measures. The evening agenda included networking sessions, a panel of professionals, 

free headshots and resume/portfolio reviews. (Ex. 3-C) Sponsors who committed to the Gold level 

sponsorships were able to table at the kickoff event.  

The main event on February 6th began at 8:30 AM at the University of St. Thomas’ James B. Woulfe 

Alumni Hall. The day's agenda featured networking, a compelling keynote address, (Ex. 3-D) and three 

breakout sessions covering diverse topics about the advertising industry & careers. There were 16 

companies who tabled and networked with students during the main event. (Ex. 3-E) The event day 

wrapped up as students headed to local agencies for tours and short panels allowing students to visit 

agencies in the community and gain insights into their capabilities. 



 

Target Audience – The key demographic for this event consists of students and young professionals 

seeking networking and education about the industry. Additionally, agency/company representatives and 

recruiters comprise a secondary audience, while Ad 2 MN and AdFed MN (AAF) members who are 

enthusiastic about contributing to young professional development through speaking engagements, make 

up the tertiary audience. 

Event Promotion – The event promotion took place through all Ad 2 & SAS social channels, the 

collaborative Ad 2 and AdFed MN eNewsletter, Eventbrite, Ad 2 MN website and within sponsor and 

agency outreach. A highlight reel was posted after the event. (Ex. 3-F)  

Event Attendance – Kick-off attendance: 62 people, Main event attendance: 122 students plus ~32 

professionals from sponsoring agencies  

Feedback/Membership Retention Mechanism – Throughout the event, membership retention strategies 

were implemented as the target audience of SAS can feed directly into Ad 2’s target audience for 

membership. For the first time ever we implemented an Ad 2 table tabling at the main event alongside the 

agency tables which provided students a direct place to learn more about Ad 2 events and how to join. A 

post-event survey (Exhibit 3-G) was sent out after the event to gain insights for planning the following 

year's summit. 

Takeaways – The annual Student Advertising Summit has consistently served as a significant event in the 

Twin Cities for students, young professionals, and local recruiters. SAS's focus on celebrating knowledge 

sharing and opportunities within the advertising industry enhances its value beyond networking. This year 

the planning team navigated challenges and were still able to make a profitable, meaningful event. With 

the ICE Occupation taking over Minneapolis during the event dates, that contributed to a lower 

attendance than past years as many individuals did not feel safe to leave their homes with the ICE 

presence. We also changed the event venue from the University of Minnesota to St Thomas, presenting a 

challenge of getting the U of M students in the door. Changing venues proved to be successful as we had 

no trouble still having U of M students present at the event and we were able to tap into a new network of 



 

St. Thomas students. The venue was also a fraction of the cost of our previous venue, so switching venues 

this year was a huge contributor to our financial success.  

The planning team achieved major financial success by securing $24.6k in sponsorship dollars and 

$2,279.95 in ticket sales, with total expenses of $12,195.65 leading to a net profit of $12,404.35. This is 

approximately 84.39% growth in net profit from SAS 2025! (Exhibit 3-H) Moreover, the event facilitated 

unique opportunities for young professionals and agency members, fostering stronger support and 

appreciation for the Ad 2 MN organization and community.  

CONCLUSION 

In summary, Ad 2 MN’s cornerstone events from March 2025 to March 2026 reflected a strong 

commitment to providing value, education, and meaningful networking opportunities to the advertising 

community. Our DEIB event fostered important conversations and created space for all members of our 

community to feel represented and heard. The Women’s Leadership Panel saw increased attendance and 

positive feedback, reinforcing its importance to our programming. The 18th annual Student Advertising 

Summit continued to shape the next generation of advertising professionals through impactful networking 

and educational opportunities. Overall, our members were able to attend cornerstone events that brought 

them value and continue to benefit our overall advertising community and beyond.  

 

 

 

 

 

 

EXHIBITS 

 

Exhibit 1-A - DEIB Event - Theme 



 

 

Exhibit 1-B - DEIB Event - Venue  

 

Exhibit 1-F - DEIB Event - Eventbrite 

 

 

Exhibit 2-E - DEIB Event - Sponsorship Sheet 



 

 

Exhibit 2-G - DEIB Event - Event Photos 

 

 



 

 

Exhibit 2-D - DEIB Event - Speakers 

 

 

Exhibit 2-C - DEIB Event - Vendors & Sponsors 

 



 

 

Exhibit 2-H - DEIB Event - Budget 

  

Exhibit 2-A - Women’s Leadership Panel - When Women Win, We All Win. 

 

Exhibit 2-B - Women’s Leadership Panel - Quincy Hall 



 

 

 

 

 

Exhibit 2-C - Women’s Leadership Panel - Catering  

 

 



 

Exhibit 2-D - Women’s Leadership Panel - Networking activity 

 

Exhibit 2-E  - Women’s Leadership Panel - Moderator 

 

Exhibit 2-F - Women’s Leadership Panel - Panelists 



 

 

 

Exhibit 2-G  - Women’s Leadership Panel - Activations  



 

 

Exhibit 2-H - Women’s Leadership Panel - Sponsorship packet/Sponsors  



 

 

Exhibit 2-I - Women’s Leadership Panel - Social Media Promotion 



 

 

Exhibit 2-J - Women’s Leadership Panel - Eventbrite 

 

Exhibit 2-K - Women’s Leadership Panel - Post Event Survey 



 

 



 

Exhibit 2-L - Women’s Leadership Panel - Budget 

 

 

 

Exhibit 3-A - Student Advertising Summit - Make Your Next Move  

 

Exhibit 3-B - Student Advertising Summit - Sponsorship Package 



 

 

 

Exhibit 3-C - Student Advertising Summit - Kickoff Networking/Panel/headshots/Resume Reviews 

 



 

 

 



 

 

Exhibit 3-E - Student Advertising Summit - Main Event Networking 

 



 

 

Exhibit 3-D - Student Advertising Summit - Main Event Keynote 

 

Exhibit 3-F - Student Advertising Summit - Promotion/Highlight Reel Screengrab/Social/Eventbrite 



 

 



 

 

 

Exhibit 3-G - Student Advertising Summit - Post-Event Survey 

 



 

Exhibit 5-H - Student Advertising Summit - Budget 

 

 


